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DATELINE, WASHINGTON, D.C. ..eePICTURES IN SOUND, WORDS, 


AND MUSIC OF PEOPLE, PLACES AND EVENTS IN AND AROUND THE 
NATION’S CAPITAL. TODAY, A REPORT BY VALERIE GULICK ON 
A DIFFERENT KIND OF FOOD MARKET THAT REFLECTS A NEW AND 
GROWING TREND IN THE UNITED STATES. FOR THE DETAILS, HERE 


IS ° 


IN THE TWENTY-FOUR HUNDRED BLOCK OF COLUMBIA PIKE IN 
ARLINGTON COUNTY JUST OUTSIDE THE NATION'S CAPITOL, THERE 
ARE TWO LARGE SUPERMARKETS. DIRECTLY ACROSS THE STREET 
STANDS A MODEST PALE GREEN WOODEN BUILDING PROUDLY 
DISPLAYING A COLORFUL SIGN WHICH READS... "THE UNCOMMON 
MARKET", WHILE THE TWO SUPERMARKETS ARE COMPETING WITH 
EACH OTHER FOR BUSINESS, COTH ARE LOSING SOME OF IT TO 
THE UNCOMMON MARKET WHERE MORE THAN TWO HUNDRED SHOPPERS 


PREFER TO BUY THEIR GROCERIES. 


TAPE: CUT ONE -- LEVY 


NARR: 


"WE ARE THE ONLY. STORE IN ARLINGTON AND TO MY KNOWLEDGE 
IN THE WHOLE AREA THAT IS ENTIRELY RUN BY ITS MEMBERS 
WITHOUT ANY PAID HELP." 

THAT WAS JUDY LEVY, A PSYCHOLOGIST, WHO IS ALSO TREASURER 


OF THE UNCOMMON MARKET... 


TAPE: CUT TWO -- LEVY 


"MANY OF US WORK FULL TIME, BUT WE FEEL IT IS IMPORTANT 
TO HAVE SOME INPUT INTO CSOMETHING TO SAY ABOUT) THE KIND 
OF FOOD THAT WE BUY, AND TO HAVE MORE DIRECT CONTROL OVER 
OUR FOOD PURCHASES THAN YOU DO SHOPPING IN MORE ANONYMOUS, 
LARGE STORES." 


NARR : 


TAPE: 


DATELINE: WASHINGTON, D.C. #123 PAGE 2 

CHARTER MEMBERS OF THE UNCOMMON MARKET ORIGINALLY BELONGED 
TO A SMALLER FOOD-BUYING COOPERATIVE WHERE EACH FAMILY 

TOOK TURNS SHOPPING AT WHOLESALE MARKETS AND DIVIDED UP 

THE FOOD IN THEIR OWN HOMES. SUCH GROUPS, HOWEVER, ARE 
LIMITED IN THEIR PURCHASES TO VEGETABLES, FRUITS AND DAIRY 
PRODUCTS. MANY OTHER FOODS -=- GRAINS, COOKING OILS, BEANS, 
SPICES AND HERBS -=- HAVE TO BE BOUGHT IN LARGER QUANTITIES 
THAN SMALL GROUPS CAN USE OR STORE IN ORDER TO BE ECONOMICAL. 
IT WAS FOR THIS REASON THAT A YEAR AGO THESE FAMILIES 
DECIDED TO RENT A BUILDING, EXPAND THE MEMBERSHIP, OPERATE 
AS A STORE AND RUN IT THEMSELVES. NO ONE REMEMBERS WHO 


THOUGHT UP ITS NAME -= THE UNCOMMON MARKET. 


ORGANIZING AND RUNNING A COOPERATIVE OF THIS KIND TAKES 
SOME EXPERTISE AND A WILLINGNESS ON THE PART OF MEMBERS TO 


WORK./ TECHNICAL ASSISTANCE IS READILY AVAILABLE FROM THE 


COOPERATIVE SOCIETY OF AMERICA WHICH PUBLISHES BOOKS ON 
SETTING UP COOPERATIVES OF ALL KINDS, AND ALSO SENDS 
ADVISORS FROM ITS WASHINGTON OFFICE TO ANY GROUP THAT ASKS 
FOR HELP, MEMBERS OF THE UNCOMMON MARKET DREW ON BOTH OF 


THESE RESOURCES. IN ADDITION THEY FOUND MANY SKILLS 


AMONG THEMSELVES. / DAVID RAPPAPORT, A LAWYER, AND 
ree ee 


CURRENTLY PRESIDENT OF THE COOPERATIVE, DESCRIBES SOME OF 


THE PEOPLE WHO ARE MEMBERS OF THE UNCOMMON MARKET: 


CUT THREE -~ RAPPAPORT 


"WE HAVE A WIDE VARIETY OF EDUCATIONAL SKILLS REPRESENTED 
IN OUR MEMBERSHIP, MEN WOMEN, YOUNG AND OLD, PROFESSIONALS, 
LABORERS, PEOPLE WHO KNOW HOW TO SWING A HAMMER AND USE A 
PAINT BRUSH. THE LATTER WERE VERY IMPORTANT EARLY IN OUR 
EXISTENCE." 
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NARR: UNLIKE THE SMALL FAMILY COOPERATIVES, THIS TYPE OF 
COOPERATIVE INVOLVES OVERHEAD EXPENSES == RENT, UTILITY 
COSTS, AND EQUIPMENT SUCH AS REFRIGERATORS, SHELVES, SCALES, 
A CASH REGISTER AND LARGE CONTAINERS TO STORE THE DRIED 
FOODS. ONE SOURCE OF INCOME TO COVER THESE COSTS IS THE 
MEMBERSHIP THAT EACH MEMBER OF FAMILY PAYS TO JOIN, 
ANOTHER SOURCE IS PROFITS FROM SALES. THE PRICE OF EACH 
ITEM SOLD IS MARKED UP TWENTY-FIVE PERCENT FROM THE WHOLE- 
SALE COST. IF A MEMBER WORKS FOUR TO FIVE HOURS A MONTH 
IN THE MARKET -- BUYING, PRICING SELLING OR DOING 
MAINTENANCE == HE RECEIVES A TEN PERCENT DISCOUNT ON HIS 
PURCHASES. MEMBERS WHO CANNOT WORK RECEIVE A FIVE PERCENT 
DISCOUNT. A FEW MONTHS AGO THE STORE WAS OPENED TO THE 


GENERAL PUBLIC WHICH PAYS THE FULL MARKED UP PRICE. 


EVEN PAYING THE FULL MARKUP, SHOPPING IS CHEAPER AT THE 
UNCOMMON MARKET THAN AT THE SUPERMARKETS ACROSS THE STREET, 
A FACT THAT CONTINUES TO AMAZE NEW MEMBERS, ACCORDING TO 


DAVID RAPPAPORT: 


TAPE: CUT FOUR -=- RAPPAPORT 


“WE FINO REPEATEDLY THAT MEMBERS WHO PREVIOUSLY ONLY HAD 
THE OPPORTUNITY TO SHOP AT SUPER=MARKETS COME IN THE 

STORE AND ARE AMAZED AT THE DIFFERENCE IN TERMS OF 
PACKAGING, IN TERMS OF PRICE, IN TERMS OF VARIETY OF GOODS, 
IN TERMS OF FRESHNESS OF GOODS THAT CAN BE PROVIDED OUTSIDE 
THE ANTISEPTIC ATMOSPHERE OF THE LARGE SUPERMARKETS." 


NARR: SOME PRICES MAY NOT BE MUCH LOWER THAN IN THE SUPERMARKETS, 


BUT THE PRODUCE IS GENCRALLY FRESHER OR OF BETTER QUALITY. 


JUDY LEVY DESCRIBES SOME OF THE MARKET'S MOST POPULAR AND 


AD 


COMPETITIVE ITEMS: 


TAPE: 
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DATELINE: WASHINGTON, D.C. #123 PAGE 4& 
CUT FIVE -- LEVY 


"WE DO VERY WELL ON DAIRY PRODUCTS BECAUSE THINGS LIKE 
CHEESE ARE SO EXPENSIVE Itt THE SUPER=MARKETS AND WE ARE 

ABLE TO BE QUITE COMPETITIVE. ALSO A LOT OF THE BULK GRAIWS 
AND BEANS AND DRIED FRUITS THAT \WE OFFER ARE MUCH CHEAPER 
THAN IN THE OTHER STORES." 


DAVID RAPPAPORT iiAS FOUND THAT THE UNCOMMON MARKET WITH ITS 


INFORMAL, FRIENDLY ATMOSPHERE PROVIDES A FEELING OF 
COMMUNITY FOR NEWCOMERS TO ARLINGTON WHERE THE POPULATION 
IS VERY TRANSIENT AND LIFE CAN BE VERY IMPERSONAL. BUT 
NEW AND PERMATIENT FAMILIES ALIKE SHOP AT THE UNCOMMON 


HARKET BECAUSE IT SAVES THEM MONEY: 


CUT SIX -- RAPPAPORT 
"IT IS A REFRESHING, EDUCATIONAL EXPERIENCE FOR PEOPLE 'YHO 
HAVEN'T SEEN THE ALTERNATIVE BEFORE, AND FOR PEOPLE TO 


KNOW THEY CAN DO IT BETTICR THEMSELVES, IN A COOPERATIVE 
MANNER," 


YOU HAVE BEEN LISTENING TO DATELINE, NASHINGTON, D.C., 
PICTURES IN SOUND, \fORDS AND MUSIC OF PEOPLE, PLACES AND 


EVENTS IN AHD AROUND THE NATION'S CAPITAL. JOIN US AGAIN 
NEXT onan = FOR ANOTHER 22-2. DATELINE. 
aos 


DK/YRV 


